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COVID-19 VACCINE PERCEPTION SURVEY

May - August 2022

Introduction

This factsheet aims to provide a snapshot of the perceptions, needs and challenges related to
COVID-19, the vaccine and the booster vaccine among the migrant population in the Greater
Bangkok area in mid-2022 according to IOM’s Displacement Tracking Matrix’s (DTM) COVID-19
Perception Survey Round 2. Data collection for Round 2 was initiated after the completion of Round
1, which took place in late 2021 and early 2022 to support the strengthening of communications
regarding mass immunizations in Thailand against COVID-19. The purpose of Round 2 is to enable
analysis on how attitudes about the COVID-19 vaccine have changed over time and to gauge uptake
and perception of the COVID-19 booster vaccine. As of July 2022, over half of Thailand’s provinces
report vaccination rates above 70 per cent and vaccination is offered for free to Thai nationals and
other nationals, regardless of documentation status. In June 2022, the government lifted Thailand’s
final COVID-19-related travel restriction, the requirement of partaking in the Thailand Pass, a
registration system intended to prevent COVID-19-positive individuals entering the country. As a
result, movement into Thailand has increased and the risk dynamic of COVID-19 among vulnerable
populations, despite rising vaccination rates, continues to develop.

Methodology

The tool was developed with the collaboration of IOM’s Displacement Tracking Matrix (DTM),
Migration Health Department (MHD), World Health Organization (WHO), UNICEF and World
Vision Foundation. The survey is an individual-level survey with random sampling. The population of
interest included all migrants in Thailand. DTM aimed for a 50:50 balance between female and male
respondents. Twenty-five enumerators from DTM, World Vision Foundation Thailand and the Sister
Foundation collected data from 2,725 respondents.

Geographic Coverage

Chanthaburi, Chonburi, Greater Bangkok (Samut Sakon, Samut Prakon, Nonthaburi and Bangkok),
Ranong, Tak and Trat provinces.

Primary data collection period
Data was collected from 23 May to 30 August 2022.
Limitations

Certain indicators/questions may be under-reported or over-reported, due to the subjectivity and
perceptions of respondents (especially “social desirability bias”— the documented tendency of
people to provide what they perceive to be the “right” answers to certain questions). These biases
should be taken into consideration when interpreting findings. Some questions were only asked to
a subset of respondents who answered affirmatively to preceding questions. The analysis on subsets
of respondents should only be considered as indicative, as the sample size of the subsets does not
meet the threshold required to be statistically significant. In addition, graph titles with an asterisk
denote questions where respondents could provide multiple answers. As a result, the totals for
these graphs may exceed 100 per cent.

Provinces where survey was implemented

DISCLAIMER: This map is for illustration
purposes only. The boundaries and names
shown and the designations used on this
map do not imply official endorsement or
acceptance by the International Organization
for Migration.

@ Tak: 436 respondents

@ Ranong: 448 respondents

e Greater Bangkok: 458 respondents
@ Chonburi: 399 respondents

@ Chanthaburi: 495 respondents

@ Trat: 489 respondents
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Demographics of respondents Length of stay in Thailand

—

ess than 1 year

50% 47% - 3% 12

Men Women 1to 3 years

° e ome ® Other gender - 18
3to 5 years

— 25%
5to 7 years

N

7 to 9 years

il
N

More than 9 years

-
N
3

32.6 73% 27% Do not know

Average age Myanmar Cambodian 0%
nationals nationals
Highest level of education reported
by respondents
No education
24y
Primary school
31%
Secondary school
[¢) (o)
48% 54% 3.1 | | | 3%
Married and Have children Average Technical or vocational education
live with household I 3%

spouse in size Bachelor degree or higher
Thailand 3%

DO not want to answer
0%
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Documentation Employment status

Border pass Daily wages
; 1 — 56%
Certificate of Identity Retired

e 25% 0%

Passport Salaried employee (paid monthly)

= 25% L 14
Pink Card Self-employed

— 22% I 12%
Temporary passport Student

} 1% 0%
UN/UNHCR Card Unemployed

= 11% ] 13%

Unofficial document Unpaid work

0% 0 5%
White card Other

0% 0%
Other Do not want to answer

0% 0%

No documents

_ 15%

The sample in the Greater Bangkok area for the Round 2 COVID-19 Vaccine Perception Survey consisted of a nearly

even split between people who identified as men and those who identified as women, with slightly more of the former. In
addition, 3 per cent of people identified as another gender. The Greater Bangkok area included respondents on the slightly
lower end of the age spectrum compared to other provinces included in the survey, with an average age of 32.6 years.
The ratio of Myanmar to Cambodian nationals was about 3:1, with 82 per cent of respondents living in Thailand with their
spouse and 52 per cent having children. The average household size was slightly below the survey’s national average, around
3.1 persons.

The majority of respondents in the Greater Bangkok area had been living in Thailand for multiple years, but had stayed
in Thailand for fewer years compared to the overall country average. The most common types of documentation were a
Certificate of Identity, a passport and a Pink card, and over half of respondents were working for daily wages.

1 Question was only asked to employed respondents (those who identified as self-employed, employed in private sector, employed in public sector or
doing unpaid work or earning daily wages.

Work sector!

Agriculture

Construction

Domestic work

Education

Entertainment and recreation

Fishing
I

I
Food processing

Hospitality (hotels and restaurants)

Manufacturing or factory work

Public administration
1

I
Service job (hairdresser, plumber, etc)

Sex work

Social work
1

I
Transportation (tuktuk, taxi, bus, etc.)

Vehicle repair

Wholesale and retail trade

Other
|

0%
21%
6%
0%
0%
1%
12%
19
20%
1%
4%
0%
1%
0%
3%
11%

1%



SOCIO-ECONOMIC SITUATION AND CHALLENGES May - August 2022

Percentage of employed respondents earning Respondent needs due to COVID-19* Respondent challenges due to COVID-19"
315 THB (minimum wage) or more per day
General services (water, electricity, food) Cannot afford personal protective equiment
28% . 10%
Healthcare access
17% Debt
Housing - 20%
11% Expired work permits or documentation
Information access I 2%
Job 1% llIness/health problems (not COVID-19)
0% | 7%
Money Insufficient income/wage reduction
1% ] 22
Other 1% Lack of access to COVID-19 information
No needs 0%
62% Lack of access to personal protective equiment
Do not want to answer } 1%
1% Lack of hope for the future
Percentage of respondents with debt? Respondent security issues due to COVID-19" , 3%
Psychological stress
Detention/deportation/arrest risks 15%
1% Sick with COVID-19 (family member)
Discrimination/xenophobia I 44
o e viol 12% Sick with COVID-19 (respondent)
omestic violence
0 | | 10%
Labour exploitation Travel restrictions/constraints
6% | 4
Security threats 5 Unemployment
%
Sexual exploitation - 10%
0% Other
Other I 3%
N i 0% No challenges
0 security issues _ o
85% 48%
Do not want to answer Do not want to answer
0% } 1%

2 For this question, debt includes both debt due to COVID-19 and debt due to other reasons.
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30% of respondents had contracted COVID-19
or had had a family member contract COVID-19

4% of respondents are

unvaccinated

o

48% of unvaccinated respondents are aware
that COVID-19 vaccines are available for free in
Thailand

60% of unvaccinated respondents are willing to
get a COVID-19 vaccine

Reasons for receiving/being willing to
receive the vaccine™

COVID-19 situation is bad in my area

6%
49%
2%
0%
0%

Prevent stress about worrying about COVID-19

17%

Employer requires COVID-19 vaccination

Encouragement from others to get vaccinated

Job application requirement

Landlord requires vaccine

-

rotection from COVID-19 (for family/friends)

. 17%
Protection from COVID-19 (for respondent)
S 52%
To resume social activities

e 14%
To resume travel

. 19%
Vaccines are safe

I 45%
Other

i 2%

Level of concern about COVID-19

20% ‘ 39%

Very Moderately
concerned concerned

Challenges faced while trying to get COVID-
19 vaccine™

Arrested while trying to get vaccine

g 3%

Discrimination

= 8%

Distance to health center
0%

Lack of information about vaccine

| 3%
Lack of information about where to get vaccine
| 5%

Lack of information on cost of vaccine
|

I 1%
Language barrier

_ 19%

Long waiting times
0%

Non-availability of vaccines

0%
Other

0%
No challenges

)

y,

1% 0%
.......... Not Do not want
concerned to answer

3 This question was only asked to respondents who had received at least one dose of the COVID-19 vaccine OR respondents who were not vaccinated yet but who were willing to get a COVID-19 vaccine.
4 This question was only asked to respondents who had received at least one dose of the COVID-19 vaccine.



COVID-19 VACCINE PERCEPTIONS
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Percentage of unvaccinated respondents with

underlying medical conditions

Top 5 concerns about the COVID-19 vaccine
among unvaccinated respondents who are not

willing to receive the vaccine®

| am concerned about possible side effects

B

| have a chronic disease

I 33%

| am already healthy and do not need the vaccine

] 2%
| may not be able to afford the vaccine
] 2

| am already self-isolated and do not need the vaccine

11%

5 This question was only asked to respondents who had children.

Respondent willingness to vaccinate their
children®

Willing to vaccinate children

N 93

Not willing to vaccinate chidlren

} 1%

Not sure about vaccinating children

I 6%

Do not want to answer

Top 5 reasons for choosing not to vaccinate
children”

Child too young to get vaccine

e

Other

— 33%

Do not want to answer

— 6%

No more reasons

0%

No more reasons

0%

6 This graph only displays answers from respondents who reported to have elderly parents.
7 This question was only asked to respondents who were not willing to vaccinate children.
8 This question was only asked to respondents who were not willing to vaccinate elderly parents.

Respondent willingness to vaccinate their
elderly parents®

Willing to vaccinate elderly parents

S

Not willing to vaccinate elderly parents

} 1%

Not sure about vaccinating elderly parents

- 5%

Do not want to answer

0%

Top 5 reasons for choosing not to vaccinate
elderly parents™

Parent has a chronic disease

A o

| am concerned about possible side effects

A

Worried about interaction with other medications

= 10%

Other

= 10%

Parent is already healthy and does not need the vaccine

- 5%




COVID-19 BOOSTER VACCINE PERCEPTIONS May - August 2022

Breakdown of number of doses among fully vaccinated respondents (2 doses or more)

Information sources on booster vaccine™ Word of mouth information sources on Location of receiving booster’
booster vaccine™

RO

Government sources (origin country) Agent/broker Health center

i 3% 0x == 3%
Government sources (Thailand) Community leaders Mall

- 7% = 6% 0%
International NGOs/UN agencies Community volunteers/health volunteers Mobile health unit

- 3% i 2% — 25%
Internet Employer Private hospital

— 56 — 50 - 8
Local NGOs/CBOs/diaspora organizations Family/friends (in origin country) Public hospital

= 16x — 4T — 24
Television/radio/newspaper Family/friends (in Thailand) Red Cross

= 5% L } 1%
Word of mouth Health officers Other
e } 1% g 3%
Other Landlord Do not know

} 1% 0% 0%

9 These questions were only asked to respondents who had received more than 2 vaccine doses.



COVID-19 BOOSTER VACCINE PERCEPTIONS
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Level of ease
regarding getting
booster'

37%

Very easy

40%

Easy

22% \

Not easy or
difficult

0%

Difficult

i
1%

Very difficult

Reasons for having difficult or very
difficult experience getting booster
vaccine™"

Arrest risk/fear of arrest

0%
Discrimination

0%
Lack of information about booster

0%
Lack of information about where to get booster

0%

Language barrier

I 100

Logistical difficulties (distance, transportation, etc)

I 100

Need to forgo day wage to go get booster

0%
Non-availability of booster

0%
No time off work

0%
Worry about side effects

0%
Other

0%

10 This question was only asked to respondents who had received more than 2 vaccine doses.
11 This question was only asked to respondents who answered “difficult” or “very difficult” to the question on level of ease regarding getting the booster.

Willingness to get booster vaccine
among vaccinated respondents with
2 or fewer vaccine doses

\

Preferred location of future booster
reception among respondents willing
to get booster

W Willing................ 53%
M Notwilling.................. 25%
Notsure.................... 21%

Do not want to answer.... 1%

Health center

I 3%
Mall

0%
Mobile health unit
L 24%

Private hospital
} 1%
Public hospital

Red Cross

} 1%

Other

} 1%

Do not know

22%

12

Reasons for not wanting booster
among respondents not willing or
hesitant to get booster”

Already have immunity from first COVID-19 vaccines
I 2%

Arrest risk/fear of arrest

0%

Do not see booster as necessary

Do not think vaccines work
[ 2%

Had side effects from original vaccine

33%

] 56
[t depends on my employer
0%
Know people with adverse side effects after booster
0%

Logistical difficulties

l 6%

Not worried about COVID-19

I 5%

Other

. 8%




ACCESS TO COVID-19 VACCINE INFORMATION May - August 2022

Information sources on COVID-19 vaccines® Presence of information material Types of information materials being

distributed in respondent living area™
Government sources (origin country)

. O% Function and immunity properties of vaccine
Government sources (Thailand) [ | Qo
B _ > Instruction on what to do before, during and after vaccine
Ilnternatlonal NGOs/UN agencies —_— k 1 . ' 8%
1% Prevention measures against COVID-19
Internet . I 84
—— % Vaccine registration and eligibility
oca S s/diaspora organizations ‘0 of respondents had information %
Local NGOs/CBOs/d 66% of dents had informati
i . 13% materials (paper, video, weblinks) or verbal Vaccine safety and potential side effects
Television/radio/newspaper . . . 23%
= 9% instructions on the COVID-19 vaccine Other
Word of mouth being distributed in their community [ 6%
S 86% Do not want to answer
Other | 2%
1
| 2%
Word of mouth sources on COVID-19 Sources of information material being Types of information that respondents
vaccines™? distributed in respondent living area™? think should be included in material™?
Agent/broker
| _ 1%
%nmumty leaders Employer Function and immunity properties of vaccine
C ity volunteers/health volunt 7 24 49
Iommum Yy volunteers/health volunteers Government Instruction on what to do before, during and after vaccine
Empl 3% e — 45% I 49%
mployer Landlord Prevention measures against COVID-19
0,
SEMS— S2% 0% = 13%
amily/friends (in origin country) Local hospital Vaccine registration and eligibility
O, - -
Family/friends (in Thailand) 2% 19% 10%
a NGOs/CBOs/UN agencies Vaccine safety and potential side effects
T
= 71 | 45 [ 47%
. ealth officers Other Other
0,
o 2% 0% = 21%
andior Do not know Do not want to answer
e 0% i 3% E 1%
0%

12 This question was only asked to respondents who answered “word of mouth” to the question on information sources on COVID-19 vaccines.
13 These questions were only asked to respondents who had information materials or verbal instructions on the COVID-19 vaccine being distributed in their living area.



ACCESS TO COVID-19 VACCINE INFORMATION May - August 2022

Level of ease regarding understanding Language skill levels
COVID-19 information material 1 being very low skill and 5 being very high skill
\ B Veryeasy...... 20% Thai speaking Thai reading
B Basy..oo 22% 25%  37%  28% 7% 3% 86% 9% 3% 1% 1%
@ @ Not easy or......42% ] ] ] T ] ] ] ] [
_ difficult
Difficult........... 15%

Very difficult....... 1%

Reason for difficulty understanding
COVID-19 information material*'* 1 2 3 4 5 1 2 3 4 5

Cannot read the information provided

. ' 8% Thai listening Native language reading

Complicated infographics

I 17% 39% 30% 10% 4% 16% 13% 14% 24% 33%
| o

Complicated or technical language

S e

Information is not provided in my native language

— ' 53%

Other
0%
Do not want to answer
|
| 2% 1 2 3 4 5 1 2 3 4 5

14 These questions were only asked to respondents who had information materials or verbal instructions on the COVID-19 vaccine being distributed in their living area and indicated understanding information material to be difficult or very
difficult.
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